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London Underground is one of UK’s most improved brands of 2012: YouGov 

Separate YouGov poll finds that ‘not moving down inside the carriage’ is Londoners’ 

#1 public transport peeve  

London Underground has been named as one of the most improved brands of the past year. 

The network, which celebrates its 150th birthday this week, has been named in YouGov’s  

annual Brand Index list as one of the UK brands that experienced the greatest rise in 

BrandIndex Buzz during 2012.  

BrandIndex Buzz is a composite score based on the percentage balance of people who 

reported hearing good versus bad news about a brand. 

YouGov’s figures show that the public’s perception of the tube deteriorated in the lead-up to 

the Olympic Games, but then began to rise shortly after London 2012 began. On 27 July, the 

day of the Olympic opening ceremony, the Underground’s Buzz score stood at -12, but by 

the time of the closing ceremony, on 27 August, it had risen nearly 50% to -6.7. The public’s 

impression of London Underground continued to improve after the Olympics and during the 

Paralympics, reaching its highest point of the year of +9.5 on 3 September. 

Commenting on the findings, YouGov BrandIndex Director Sarah Murphy said: “As London 

Underground turns 150 we are seeing a marked improvement in the way the public views 

the network. I think the reason for its improvement in our rankings is partly because it set 

pretty low expectations for how the tube would work during the Olympics and Paralympics, 

and then greatly exceeded them. I think most people who were in London for the Games 

would agree that the tube ran remarkably smoothly, and this has created significant positive 

sentiment for London Underground for the first time since tracking began.”   

Meanwhile, a separate YouGov poll asked Londoners to list their top transport peeves. Not 

moving down inside a carriage came top (38%), closely followed by people who play loud 

music on their headphones (37%).  

Londoners’ top five public transport peeves are: 

1. Not moving down inside the carriage: 38% 
2. Playing loud music through earphones: 37% 
3. Littering: 31% 
4. Leaving food: 29%  
5. Playing music through phone: 28% 

 
The YouGov survey also found there are large disparities between what annoys men and 

women. More than four in ten (42%) women are irked by people not moving down inside the 

carriage as opposed to a third (33%) of men, while littering is a pet peeve of more than a 

third of males (34%) but just over a quarter (27%) of females. People making public 

transport run late is a gripe of just under a quarter of women (23%) as opposed to just 14% 

of men. 

For more information go to the BrandIndex website. 

http://www.brandindex.com/ranking/uk/2012-annual


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- ENDS- 

Notes to editors: 

Enquiries:  

Harris MacLeod, PR Executive 

T: +44(0) 758 530 0676 

E: harris.macleod@yougov.com  

About YouGov BrandIndex 
 
BrandIndex is the authoritative measure of brand perception. Unlike any other brand intelligence 
services, BrandIndex continuously measures public perception of thousands of brands across dozens 
of sectors. We interview thousands of consumers every day, yielding over 2.5 million interviews a 
year.  
 

Top 10 UK Brands 2012 Top 10 UK Improvers 2012 

#1 BBC iPlayer (#3 in 2011) 

 

#1 British Airways 

 

#2 John Lewis (#5 in 2011) 

 

#2 British Gas 

 

#3 Amazon (#1 in 2011) 

 

#3 BP 

 

#4 MoneySavingExpert.com (#8 
in 2011) 

 

#4 ScottishPower 

 

#4 Marks & Spencer (#2 in 
2011) 

 

#5 Netflix 

 

#6 Apple iPad (new entry) 

 

#6 London Underground 

 

#7 Sainsbury’s (no change) 

 

#7 Scottish Gas 

 

#8 BBC.co.uk (new entry) 

 

#8 EDF Energy 

 

#9 Samsung (new entry) 

 

#9 npower 

 

#10 Cathedral City (no change) 

 

#10 Samsung 
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BrandIndex tracks perception across several different measures (Buzz, Attention, Quality, Value, 
Customer Satisfaction, Corporate Reputation, General Impression, Recommendation) to identify key 
areas for improvement and subsequently measure the effectiveness of any strategic actions, as well 
as tracking how brands compare in different areas. 

About YouGov  

YouGov is an international, full service market research agency offering added value consultancy, 
qualitative research, field and tab services, syndicated products such as the daily brand perception 
tracker BrandIndex and social media analysis tool SoMA, fast turnaround omnibus and 
comprehensive SixthSense market intelligence reports. YouGov’s sector specialist teams serve 
financial, media, technology and telecoms, FMCG and public sector markets.  

YouGov is considered a pioneer of online market research and has a panel of 2.5 million people 
worldwide, including over 350,000 people in the UK representing all ages, socio-economic groups and 
other demographic types.  

As the most quoted market research agency in the UK, YouGov has a well-documented and 
published track record illustrating the accuracy of its survey methods. 

For further information visit yougov.co.uk 

 

http://www.yougov.co.uk/

