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Brits expected to spend over £650 million celebrating Bonfire Night and 

Halloween 

Despite relatively modest levels of participation for both events, people in the UK are 

expected to spend in excess of £650 million celebrating Bonfire Night and Halloween, 

according to a YouGov Sixth Sense report. 

Bonfire Night 

While only 29% of adults will actually participate in an activity to celebrate Bonfire Night, held 

on 5 November, those who do take part are expected to spend an estimated £386 million.  

Bonfire Night celebration items people are expected to buy in 2012 include: 

 Fireworks: 12% of adults will buy fireworks to use at home or take to a party 

 Food and drink for parties: 12% of UK adults will either attend or host a party 

 Attending organised displays: 29% of adults expect to attend an organised fireworks 
display 
 

Not everyone is enthusiastic, however, with 67% of adults saying that fireworks “should only 

be let off at properly organised displays”. 

Halloween 

Although slightly less popular than Bonfire Night, 53% of adults agree that Halloween is a 

“fun event for kids”. But despite relatively warm feelings for the event, held on 31 October, 

only 23% of adults will actively participate in an activity to celebrate Halloween. 

For Halloween 2012, consumers in the UK will spend an estimated £268 million: 
 

 Treats for trick or treating: 4% of UK adults plan to go trick or treating with kids 

 Dressing up: 7% of adults plan to dress up their children, and 6% plan to dress up 
themselves 

 Food and drink for parties: 7% of UK adults will attend a party and 4% will host a 
party 

 Pumpkins for carving: 8% of adults will carve a pumpkin. 
 
Some people have negative impressions of Halloween, however, seeing it as an 
“unwelcome American cultural import” (45% in agreement). Furthermore, not everyone is 
convinced that “trick or treating” is harmless fun for the kids (33%). 
 
Commenting on the findings, YouGov SixthSense Research Director James McCoy said; 

“The massive amount of money consumers are already spending on Bonfire Night and 

Halloween would certainly be enough to make retailers sit up and take notice. But the really 

interesting thing about this report is that the number of people actively taking part is still 

rather low, and so the big opportunity for retailers is to get the high percentages of people 

who feel favourably about Bonfire Night and Halloween out celebrating, and of course 

spending money.” 
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Total sample size was 2,167 UK adults aged 16+. Fieldwork was undertaken 1
st
 – 8

th
 October 2012. 

The survey was carried out online. All figures, unless otherwise stated, are from YouGov Plc. 
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About SixthSense  

SixthSense, part of YouGov plc, is a provider of comprehensive business intelligence. It offers a 

powerful type of consumer-driven market intelligence report and online information platform, designed 

to help businesses make better and quicker decisions. 

 
Bespoke data is collected through YouGov’s proprietary panel of over 350,000 UK consumers. Highly 

qualified analysts use this data to deliver insight, comment, opinion and advice on the latest market 

trends and conditions. 

For further information, visit yougovsixthsense.com  

About YouGov  

YouGov is an international, full service market research agency offering added value consultancy, 
qualitative research, field and tab services, syndicated products such as the daily brand perception 
tracker BrandIndex and social media analysis tool SoMA, fast turnaround omnibus and 
comprehensive SixthSense market intelligence reports. YouGov’s sector specialist teams serve 
financial, media, technology and telecoms, FMCG and public sector markets.  

YouGov is considered a pioneer of online market research and has a panel of 2.5 million people 
worldwide, including over 350,000 people in the UK representing all ages, socio-economic groups and 
other demographic types.  

As the most quoted market research agency in the UK, YouGov has a well-documented and 
published track record illustrating the accuracy of its survey methods. 

For further information visit yougov.co.uk 
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