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Electric cars are not seen as a better longer-term alternative to fuel cars

Recent research by YouGov SixthSense, carried out amongst UK drivers, has found that
just under half of drivers (46%) disagree with the statement ‘electric cars are the only real
future alternative’, this compares to just a quarter of drivers (25%) that cumulatively agree
with the statement. Our research found that the majority of drivers (69%) think electric cars
offer only a limited alternative compared with 12% that disagree.

Other fuel and power sources offer a better longer-term alternative

Just under half of car drivers (46%) agree that other types of fuel and power sources offer a
better longer-term alternative for cars than electricity.

e Half of all car drivers (50%) regard hydrogen as offering a better, longer-term
alternative to electricity as a source of fuel for cars

o A further 41% believe that more efficient petrol and diesel engines also offer a better
longer-term alternative.

Ownership of alternative fuel cars

Of those respondents who own an alternative fuel car including fully electric, hybrid and
other alternative fuels, 75% also own a standard fuel (petrol or diesel) vehicle with 35%
owning two or more.

Of those who own an alternative fuel car:

63% own a hybrid (petrol/electric)

10% own a compressed gas-fuelled car

8% own a fully electric car

The Toyota Prius is the most widely owned alternative fuel car with 33% of
alternative fuel car owners owning one.

The main reason for purchasing an alternative fuel vehicle among nearly two-thirds of
owners (64%) is a belief that it would be more cost-effective than owning a standard fuel car.

An outright concern for the environment and therefore wanting to switch to an alternative fuel
vehicle was the main reason for purchase for only 37% of owners.

Commenting on the findings, James McCoy, YouGov SixthSense Research Director said:
“We've seen time and again, in similar markets such as green domestic utilities, that despite
widespread concern over the environment, most consumers will only go green when it saves
them money.”
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Notes to editors:

Figures, unless otherwise stated, are from YouGov Plc. The survey was carried out online.

YouGov SixthSense Green and Electric Cars report. Total sample size was 2,021 UK adults aged 17+
who drive or are responsible for at least one car. A subsample of owners of alternative fuel vehicles
(AFVs) were identified (505) and these respondents were asked a separate set of questions relating
to their ownership of and attitudes towards alternative fuel cars.

Fieldwork was undertaken between the 6™ and 13" February 2012.

Click here to find out more about the Green and Electric Cars report
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About SixthSense

SixthSense, part of YouGov plc, is a provider of comprehensive business intelligence. It offers a
powerful type of consumer-driven market intelligence report and online information platform, designed
to help businesses make better and quicker decisions.

Bespoke data is collected through YouGov’s proprietary panel of over 350,000 UK consumers. Highly
gualified analysts use this data to deliver insight, comment, opinion and advice on the latest market
trends and conditions.

For further information, visit yougovsixthsense.com
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About YouGov

YouGov is an international, full service market research agency offering added value consultancy,
qualitative research, field and tab services, syndicated products such as the daily brand perception
tracker Brandindex, fast turnaround omnibus and comprehensive market intelligence reports.
YouGov's sector specialist teams serve financial, media, technology and telecoms, FMCG and public
sector markets.

YouGov is considered a pioneer of online market research and has a panel of 2.5 million people
worldwide, including over 350,000 people in the UK representing all ages, socio-economic groups and
other demographic types.

As the most quoted market research agency in the UK, YouGov has a well-documented and
published track record illustrating the accuracy of its survey methods.

For further information visit yougov.co.uk
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