
B R I N G I N G   T H E   C U S T O M E R   T O   L I F E 



D E C O N S T R U C T I N G   T H E   B R I E F 

INNOVATIVE OUTCOME

EXPERIENCE - NOT NECESSARILY DIGITAL

SHOW DIFFERENCES AND SIMILARITIES

RESEARCH COMPARATIVE DATA VISUALISATION

MUST BE USER FRIENDLY - CLEAR

THOROUGH OVERVIEW OF CASE STUDIES

“pioneer of online market research”

“propose an innovative information design experience”

“showcases and contrasts, exceptions and connections”

“focused on comparison”

“consider the user experience”

“demonstrate our ability to show we understand”



I N I T I A L   T H O U G H T S  

Two competing brands

Fashion and clothing brands

Highstreet

Primark, H&M, New Look, etc

Ethics

THE dress



R E S E A R C H

Typography

Colours

Clear data

Digital

Colours

Interactive

Typograhy

Unclear data



U S I N G   T H E   T O O L 

CREATED MY OWN PROFILES, SO FAR

INITIAL DATA POINTS

Demographics

Shopping habbits

Brand attitudes

CHOICE

New Look VS Primark



I N   S T O R E 

PRIMARK NEW LOOK

- Hogwarts

- “I’m so fancy”

- Discounts

- Clear signage

- Organised

- Smaller men’s

- Less accessories

- 9-15’s

- Plus size

- Pregnancy

- Nightwear

- Breaking Bad

- Emojis

- Discounts

- Frequent signage

- Stickers

- Large men’s

- Accessories 

- Kids

- Homewear

- Nightwear

- Messy



C O L O U R   &   M A T E R I A L S 

CORK BOARD

The search!

Potential to expand

Width

THREAD

Apt for case studies

Contrasting colours



T Y P O G R A P H Y   &   T H E   P R O C E S S 

FRONT

BACK

FONT CHOICE

Testing

Gill Sans
Back or front of cork?

LASER

Fiddled with the settings

Power = 50

Speed = 50



T H E   F I N A L   P I E C E 


